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ABSTRACT




Dear ladies and gentlemen,

It is great honor and pleasure to welcome you at the Second International
Congress, Biennale with the theme: The influence of tourism on economic
development. The Congress is organized by the University of Tourism and
Management in Skopje which permanently monitors the educational,
scientific and economic trends in developed economies in Europe and
worldwide in order to create and implement innovations which will bring
us closer to the standards of the European Union.

I am convinced that each and every one of us present will give an
exceptionally high contribution to exchange information on the current
scientific thought about tourism and sharing of ideas. At the congress the
best practices about enhancing the business climate in the region and
wider will be presented. At the same time you will have the opportunity to
establish business contacts with prominent leaders in the field of tourism
and management.

Welcome to Skopje! | wish you all the success in work!

Chancellor
Prof. Ace Milenkovski PhD
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TOURISM AND SPORT TOURISM



ANALYSIS OF THE DEMOFRAPHIC POTENTIAL IN FUNCTION OF TOURISM

Author: Assistant Professor Dr. Mijalce Gjorgievski
University of Tourism and Management Skopje
Mail: m.gjorgievski@utms.edu.mk

Abstract

Man is the prime mover of the overall social economic and political life of the
entire globe and therefore he is studied from various aspects depending on the
needs of what we want to obtain information on the demographic potential and
its features.

In this paper, the subject of study will be processing potential through its
demographic characteristics (number condition, age structure, natural increase,
economic activity, religious composition, etc.) for the tourism economy. We
know that the basic elements of tourism are the natural and cultural wealth that
detect, evaluate and put into operation in tourism. However, it has its function,
the basic factor are the people who need to visit those places, so it is very
important to understand the demographic characteristics of people in every
region of the globe in order to come to some understanding of the habits, needs
and affinities of people depending on age, nationality and religious affiliation,
etc. when choosing their travel destination.

Key words: demographics, tourist, age structure, number of movements



BUSINESS PHILOSOPHY AND IMPLEMENTATION OF CRM APPLICATIONS
IN TOURISM AND HOSPITALITY

Authors: Professor Slobodan Ivanovié, Associate professor
Faculty of Tourism and Hospitality management Opatija,
University of Rijeka, Croatia
lka, Primorska 42, P.P.97; Opatija 51410
Phone: ++385 (51) 294-752
E-mail: sivanov@fthm.hr

Kresimir Mikinac, mag.oec.

Faculty of Tourism and Hospitality management Opatija,
University of Rijeka, Croatia

lka, Primorska 42, P.P.97; Opatija 51410

Phone: ++385 (51) 294-887

E-mail: kmikinac@fthm.hr

Luka Perman, mag.oec.

Faculty of Tourism and Hospitality management Opatija,
University of Rijeka, Croatia

lka, Primorska 42, P.P.97; Opatija 51410

Phone: ++385 (51) 294-887

E-mail: luka thm.hr

Abstract:

CRM as a trend in business and business philosophy, consists of a series of
complex and diverse business resources such as: modern technological
resources, information resources, human resources and all other procedural
resources which serve to improve services to end user and customer.

Tourism as a service industry which business is based on selling services, has
found great benefits and advantages in using CRM. Different kinds of CRM
applications and systems have become extremely popular in all sectors. Thus, in
the tourism sector, CRM has become one of the most important strategy in
attracting and increasing tourist arrivals, in filling the tourist facilities and in
satisfying the needs of guests.

The main goals of CRM are to attract tourists, to meet a maximum of tourists (a
new guarantee of return and achieve the most efficient promotion), increase the
number of tourists and achieve customer loyalty. It enables more efficient




marketing and sales and it improves the overall tourism industry and services
aimed at tourists and their preferences. Implementation of CRM systems is very
demanding and requires commitment at all levels of the company. Very big
problem is the integration of CRM systems with existing information systems in
the enterprise. It is often impossible to implement without the use of qualified
personnel and software that has the task of bridging the gulf between the CRM
and existing information systems to create an integrated system. It is desirable
that the companies have been devoting increased funding for implementation of
new technologies and that systems, in a short period of time, can realize a
return on investment and greatly improve the business performance of
enterprises. CRM gives the expected results only if it is fully integrated
strategically and operationally in the business and in the information system of
tourist enterprise. The fact is that this process and business philosophy will
become important in the future, and it will continuously improve its processes
and relationships within the company, all in order to reduce operating costs,
creating a detailed segmentation of the market and meet the needs of guests.

Key words: CRM, tourism, information



STRUMICA’S CARNEVAL IN FUNCTION OF TOURISM

Author: Jagoda Jankovska Ph.D Assistant profesor
University of tourism and management Skopje
mail: j.jankovska@utms.edu.mk

Abstract:

The tourism is a complex activity and for its proper functioning it is necessary to
combine and complement many elements, starting from the tourist —
geographical position, natural — geographic features, which combined with
significant antropogenic values represent a monumental right combination
which gives the space a real tourist and esthetic value.

Each of these components will be presented separately, and also we’ll see how
they affect the development of the tourism in Strumica.
The research subject of this labor is Strumica’s carnival in function of tourism as
one of the most impressive cultural and folklore events in which are joined
spiritually-century heritage and modern trends of living.

The aim is to present Strumica with all its features and specifics that affect the
building of the touristic offer in the city, especially the maintenance of the
traditional carnival, which was so far enough quality and put Strumica in the
large family of world carnival cities, through the membership in the Association
of European Carnival Cities — FECC (Foundation of the Europpean Carnival
Cities).

Key words: trimmers, carnival, masks, customs, forgiveness




Movie induced tourism — a new tourism phenomenon

Authors: Mijalce Gjorgievski Ph.D Assistant profesor
University of Tourism and Management Skopje
Mail: m.gjorgievski@utms.edu.mk

Sinolicka Melles Trpkova Mgr, Assistant professor
Faculty of Drama arts Skopje
Mail: trpkovas@t-home.mk

Abstract

At the turn of the century, the tourism industry underwent a transformation
triggered by the sweeping processes of globalization. The traditional forms of
tourism were supplemented and expanded by the introduction of new
postmodern tourist forms, bringing new and different tourist offers to the
marketplace. One of these new forms is the film tourism, a rapidly growing and
important new tourism trend, in which the choice of the tourist destination is
directly motivated and inspired by the movies. Film tourism establishes a link
between the movie characters, locations and stories, and the film-tourists, who
are inspired to immerse themselves and relive again the movie-generated and
movie-driven emotions at the location of the movie. The film tourism increases
the overall economic effects of tourism and establishes a new link between the
film and the tourism industry, both of which provide not only pleasure and
satisfaction for the film tourist, but also spiritual enrichment and novel learning
experience.

Key words: film, tourism, tourist, location, character, film studio.




RELATION OF SPORT TOURISM AND POTENTIAL SOCIO-ECONOMIC
BENEFITS OF URBAN PARK VODNO

Authors: Nase Kondovski, Ph D

Krumislav BoZinoski, M Sc.
University of tourism and management - Skopje
Abstract

In the world urban parks are now viewed as an important part of the broader
structure of urban and neighborhood development rather than just recreation
and leisure facilities. While most of the world has recognized the multifunctional
use of urban parks for development, mountain park Vodno in particular is
suffering from lack of attention, lack of development and underutilization. The
town officials seem to realize that mountain can contribute to enormous social,
cultural and economic development. Despite town officials wish to do
something with the area seems they do not have the right answer what to do
and how to utilize the mountain. The aim of the study was to present the
utilization direction of the park particularly with sport tourism and investigate
the benefits and factors that can influence resurgent use of Vodno Mountain,
achieving its inductive economic function for Skopje city.

Key words: urban parks, economic development, utilization of park, sport
tourism.

! Budinoski M, “Tourism principals and practice”, University of tourism and management, Faculty
of tourism, p.204




VODNO MOUNTAIN POSSIBILITIES IN SPORT TOURISM INDUSTRY

Authors: Nase Kondovski, Ph D

Krumislav BoZinoski, M Sc.
University of tourism and management - Skopje

Abstract:

Skopje city is geographic basin with major advantages with its geographic
position in the country and in region. Climate circumstance lead to winter time
fog that can last longer time, also summer heats with temperature over 30 °C for
a longer period, added with noise, dust and other air pollution that create smog,
Skopije city is one of the most polluted cities in the country.?

Sitting and standing position dominate in working daily routines of people and
bad lifestyle and hipokinezis impel a need of creating a regenerative strategy in
the city where will be created good conditions for sporting and leisure in nature.
They significantly will contribute for a healthier city population, but also will be
an attractive place for visit from a tourist that gravitates in the region.

-Where is the solution for Skopje citizens?

Skopje have ordered track for recreation alongside Vardar River, City Park, but
there is no other place where citizens can spend few pleasant moments with
activity holiday in clean fresh air. Sporting and recreate facilities on open are
small or inaccessible and there are not enough for over 500.000 population city.

- What can be done?

This study offers a solution for Skopje citizens as all major and more organized
cities and tourist city-destination in the world have access to nature, fresh air,
tourism, sporting and leisure nearby. Vodno Mountain is chance and Urban park
is the form for that. Mountain’s developments in right direction and with right
facilities and sport and recreation contests can turn place in attractive
destination for citizens and also for tourists, visiting and outdoor sporting for
health improving, biding social capital, and escape from urban environment and
finally economic booster for city development from tourism.

Key words: Vodno Mountain, Urban Park, Facilitates, Sport and recreation

2 Ministry of environment and physical planning of Republic of Macedonia, Total annual report
from calculated data for the quality of living environment for 2009




Rural tourism in Macedonia

Author: Darko Velanovski-UTMS -Skopje
Mail: darko velanovski@yahoo.com

Abstract

Rural tourism has become widely practiced lately. Some of the major differences
which distinguish rural tourism from the urban tourism is that the former is
applied in strictly rural environment. The major goal of the tourists visiting a
rural environment is to experience the authenticity of the rural area, as well as
the customs practiced by the local population. Macedonia has enormous
potentials for development of rural tourism, which is mainly due to preserved
architecture of the rural houses, huge number of monasteries and churches
located in the vicinity of the villages, majority of crafts which had been practiced
in the past and had survived till nowadays, as well as the traditional Macedonian
cuisine which has a variety of specialties’. In order to improve rural tourism, it is
a must to invest in the rural environment, in particular in improvement of the
infrastructure, which will, altogether, enhance rural in tourism.

Key words: rural tourism, rural areas, architecture, Macedonian cuisine,
infrastructure




RESTAURANT MANAGEMET

Author: Aleksandar Aleksov
Mail: aleksandar _aleksov@live.com

Abstract

Modern restaurant management can not be imagined with out an application of
fill operational process.

Key words: Restaurant management, services, human resources, financial
aspects, control.




IMPORTANCE OF DAILY PROGRAMS FOR THE ANIMATOR’S PROFILE IN
TOURISM

Author: Aleksandar Ivanovski, M.sc
College for sport and health, Belgrade
mail - Ivanovski@hotmail , Phone ++381638804274

Abstract

Daily programs are positioning as very important part of animation. We can say
that the base of well functioning of one team is exactly contact that starts with
daily programs. During the day programs, animators are making easer approach,
first step towards the client, contact, planning and realization of activities. In
open communication with clients, during and after evening programs animators,
for example are giving introduction about certain activities and happenings. The
authors present the result of study about importance of some day programs of
animators while their worked in some hotels.

In this research is used empiric-nonexperimental method or ,survay“method.
Was explored the animator’s profile of recreation in tourism in comparasion
with program’s theme. This research was transversal study, animators were
qguestenined in touristic season. The data were analysed with standard
descriptive statistic with SPSS 12.0 for the PC. The sample of this research are 75
active animators, male and female.

The results of research show that evening programs play very important role of
animator’s

Key words: animator’s profile, tourism, daily programs, planning and
realization, survey, empiric-nonexperimental method,




Advantages and disadvantages of organizing tourist
manifestations in less developed areas

Authors: Aleksandra Prodanovic,
Dr Srdan Egi¢

Abstract:

In recent years, on the the territory of Vojvodina there is a growing tendency of
promoting organization of local events that attract great attention of visitors.
The popularity of these events extends the limits and boundaries of our country
and attracts great number of visitors.

Novi Sad, as a developed area regarding economy and tourism has its less
developed areas, which can be evaluated through tourism. Tourists who visit
Novi Sad, do not go on tour round Adice because this area is not presented in
the tourist guides, on the list of destinations one should visit. The territory of the
local community Adice is the marginal part of the city.

The aim of this paper is to use the manifestation Danube Nights of Adice which
is held in Adice, to show the advantages and disadvantages of organizing such an
event in the less developed area of the city.

By analyzing the impressions of visitors of the event Danube Nights of Adice, we
have determined how much they are willing to travel in order to visit this event,
as well as how much they are willing to spend, that is, what economic effect is
achieved by organizing such an event.

Key words: manifestations, Novi Sad, Adice, Danube night Adica




The religious tourism as a leader in the development of the
alternative forms of tourism in the Republic of Macedonia

Author: Andreja Mackic
University of Tourism and Management — Skopje

Abstract:

Lately the development of alternative forms of tourism is increasing more and
more in Republic of Macedonia. Firstly this is because of the permanent social
economic factors that allow relatively small investments in these types of
tourism (rural, eco, agro, etc.) to contribute in that way the population to find its
existence. But, for all these types of tourism it’s necessary time to perform the
necessary education to the population which approximately at least should
meet the world standards. On the other side the current infrastructure that the
Macedonian Orthodox Church has, immediately could be set into operation on
the development of religious tourism. In this paper will be handled all aspects of
religious tourism development in Republic of Macedonia as well as the ongoing
potential regions around the world where the most tourists would come.

Key words: tourism, religion, alter




Traditional ethno-botanical knowledge in the region of Shar
Mountain

Author: Besnik Rexhepi, Mr
State University of Tetovo,
Republic of Macedonia
Abstract:

The ethno-botanic research in Shar Mountain has been conducted in 35 villages
located in South-West Macedonia. Shar Mountain region within the Republic of
Macedonia, covers an area of 840.2 km2, which is mainly covered by forest eco-
systems, while the other part is mainly covered by pastures.

With the help of the native residents of 35 villages, 57 medical plant species,
mainly vascular, 44 wild edible plant species, 41 semi-cultivated plant species,
and eight species mushrooms, have been collected and dried up, for purposes of
this research.

From the plant species mentioned above, the largest percentage is used for
medical reasons by the native residents. Another percentage of them are used
for food, and the remaining percentage is collected for sales to pharmaceutical
and local markets, within and outside of the country.

The most commonly used plant species for medical purposes by the residents
are those species used for healing ulcers, coughing, exterior body injuries,
hypertension, anemia, warts, hemorrhoids, etc.

The usage of medical plants, in most cases, is used in a way that it is made and
served as tea form.

Key words: ethno-botanical knowledge, Shar Mountain, eco-systems,

pharmaceutical and local markets, medical plants




TOURISM AND MOBILE TECHNOLOGY-TRAVEL PLANNING RESEARCH
STRATEGIES

Authors: Blerim Shagqiri, Mr
School of Economics and Management- Lund, Sweden

Markus Lahtinen, Ph.D Associate Professor
School of Economics and Management- Lund, Sweden

Abstract:

In this paper | will stress out the most important points regarding the relation
between Tourism industry as a important component of the economy, and HCI
as the study field on the relations between human beings and computer
machines. This paper emphasize the facilities that HCI can provide to the
tourism industry, highlighting the tourisms potential for using the new mobile
technologies, and explaining how important is the human computer interaction
in with this industry, by pointing out the out-coming results regarding efficiency,
accuracy and accessibility, all contributing to the human satisfaction factor.

Key words: Tourism, HCI, development, Smart Phone, virtual, efficiency,
applications, mobile technology




Hydrographic network of Fruska Gora Mountain is relatively
dense and well developed.

Authors: Dusan Jovanovié,
Ribolovacki savez Vojvodine,
Doke Mijatovica 16, Novi Sad, R Srbija

Ljiljana Budakov, Ph D. Assistant Professor

Educons university, Faculty of Enviromental Governance and
Corporate Responsibility,

R Serbia

Branko Miljanovic, Ph D. Assistant Professor
University of Novi Sad, Faculty of Sciences, R Serbia

SneZana Strbac, Msc Teaching Assistant

Educons university, Faculty of Enviromental Governance and
Corporate Responsibility,

R Serbia

Marjana Gavrilovic, Msc Teaching Assistant

Educons university, Faculty of Enviromental Governance and
Corporate Responsibility,

R Serbia

Contact person: Dusan Jovanovic rsvns@eunet.rs
Abstract
Aqua camp Borkovac, Serbia

Surface waters are represented with water springs, rivers and 14 artificial lakes —
accumulations.

Lake Borkovac is the artificial lake situated at the base of Fruska Gora Mountain.
Lake surface is about 42 ha and it has water volume of about 1 516 900 m>.

According to the Fishery Law of Serbia, the Lake Borkovac is a part of fishery
area "'Srbija — Vojvodina”. Fishery Association of Vojvodina — Novi Sad manages
Lake Borkovac.



All activities on the Lake Borkovac are done in compliance with the policy of
nature protection and development of ecological tourism. Lake Borkovac, as
Aqua camp, is well equipped to offers opportunities for recreation and tourism.

Lake Borkovac is populated with 19 fish species, which belong to 6 families. Plan
and program of managing this lake are based on wise use of fish with the main

goal to develop recreative and sport fishing tourism.

In this paper we discuss previous results related to the use of lake, lake
protection, and means to include this lake in the tourist offer.

Key words: artificial lake Borkovac, ecoturism, marketing




HUNTING TOURISM

Author: Elmin Durakovic,
vtor ciklus na studii na UTMS,
e-mail: eko21@live.com

Abstract

Hunting have always played a central role in the survival of humanity. Initially,
people were hunters and it was their way of life. in modern times it is not
already hunting for a way to survive and does not have certain important role in
everyday life. Hunting in today 's time became a recreation or hobby. Hunting
tourism is incorporated into the modern strict laws to protect the life is a very
profitable tourist activity, which can employ large capacity in hunting, catering,
forestry and food production. Because in today 's time hunting is restricted in
certain special-owned properties, many hunters do not have the opportunity to
hunt in the vicinity of their place of residence. Therefore the need for hunting is
increasing. Tourism is a hunting trip to hunters in other municipalities and
states, for recreational hunting or exploring admiring the new hunting
territories. Hunting tourism is a specific form of tourism which implemented a
strict policy on the use of hunting grounds.

Key words: hunting, fishing, facilities, tourist activities, recreation



ABOUT NATURAL RESOURCES OF SPORTS TOURISM DEVELOPMENT IN
THE REPUBLIC OF MACEDONIA

Authors: Gorki Kondovski,
Miodrag Mircevski
University of tourism and management in Skopje

Abstract:

This paper presents the natural resources of sports tourism by regions. In the
Republic of Macedonia about the current state of sports tourism are made by
many observations. The authors in a critical way address the natural resources
which are quite rich, with little effort the Republic of Macedonia to become rich
with sports tourism resources. The same geo-position of Republic of Macedonia
allows a huge number of tourists, however what needs to be considered,
prepared and exploited are other natural potentials.

Key words: natural resources, sport tourism, Macedonia, natural potential




Competitiveness of Agricultural Products;
Prerequisite for the Development of Rural Tourism

Author: Katerina Vuckova
Mail: katerina vuckova@yahoo.com

Abstract:

According the analyses both in the Macedonian agricultural sector and the
development of the tourism in Republic of Macedonia, with special emphasis on
the rural tourism, they seem to be insufficiently used compared with the
potential they possess. Although certain competitive advantages such as
favorable climate and long tradition in agriculture, the agricultural production
needs strong integration to meet the market needs , which constantly develops,
and the constant growth of the market competitiveness both in international
and domestic courts. On the other hand the natural potential the Republic of
Macedonia owns upgraded with the rich cultural and historical heritage, give us
the right for seriously consider developing the capacity of the rural tourism. Its
development will help in both promoting the domestic agricultural products and
enlarging the competitiveness. The development itself will bring to hiring
unskilled, additional labor that is useless at this moment, and burdens the
national budget.

Key words: agriculture, rural tourism, market, competitiveness




Hotel management

Author: Goran Jankovski

Abstract

Every year the hotel industry has been introducing new approaches in its
operation. A typical model for the hotel industry, till the 20th century, was the
European model of organization. This European model of organization was
based on the capacities of the chef, since in this model of hotel management the
chef was the crucial figure in the managerial staff. The hotel employees having
a face-to-face contact with the customers, represent the line functions in the
hotel performance. Depending on the type of work, in the department of line
functions the hotel staff contact the customers more or less frequently.
Whenever the managers perform restructuring of a certain job and divide it not
various departments, they always face the question which department to be
authorized to make decisions. When it comes to decision making, the
organizations have never been entirely centralized or decentralized. There is a
majority of factors which have to be taken into account when deciding
who/which department shall be awarded the power to make decisions, some of
the factors being: the experience and the personality of the individuals in the
group, the working environment, the business strategy which is being followed,
the type of management which offers a relaxed and comfortable operation of

the group etc.

Key words: Hotel industry, Managing in hotel industry, European model of
organization, Line function, Authority.




URBAN WINE ROUTE — REAL POSSIBILITIES FOR DEVELOPMENT IN
SKOPJE REGION

Author: Maja Novak Cerepnalkovska

Abstract

At the beginning of this millennium quite significant number of private managed
wineries is opened throughout Macedonia. However, concentration of some
wineries is obvious in some wine regions, which opens possibility for creation of
new wine routes in some parts of Macedonia and the capital Skopje as well.
Having in mind that Skopje is a capital with rather significant number of foreign
visitors, mostly for business and political purposes, a few wineries in the vicinity
which have the remarkable wine quality, make the solid base for creation of
“urban wine route” — expression that is well known in the so called “new world”
countries (such as Australia, New Zealand, Argentina, Chile and California) and
that refers to the wineries beside the big cities.

Having in mind also the remarkable cultural inheritance around Skopje, both
from Christian and Islamic origin, careful study of the subject can generate
impressive food and wine destination.

Key words: Urban wine route, Visitors , Wine, Winery , Wine tour,
Wine tourism



THE IMPORTANCE AND APPLICATIONS OF ENVIRONMENTAL
STANDARDS IN TOURISMA OF MONTENEGRO

Author: Marija Ivanovié, assistant
Faculty of tourism and hotel menagement, Kotor

Abstract

Meaning of the concept of tourism from their first appearance to date
constantly changing with the changes and development that accompanied
human civilization. Accordingly, the definition of tourism is complemented and it
created a new definition that weakened previous.

Tourism is a complex socio-cultural experience that can not be fully understood
unless viewed in relation to other structures of human society: family, class
(social) background, ideological background, physical environment, most
importantly, the political economy of signs. Tourism must be understood in
different ways, new, global in its uniqueness, it should be re-considered. Just 60
of the last century, the Assembly of the United Nations the issue of tourism
development given a new dimension that looks at the development of tourism
in socio-economic principles.

A 80's modern tourism was given an environmental dimension that supports
sustainable development.

Eco-tourism is promoted as a factor in the protection of natural resources.
Ecotourism provides significant economic benefits both the global and national
level. Today it is estimated that tourism accounts for 10% of the total income
from international tourism. Ecotourism activities are becoming increasingly
important for the development of various types of tourism.

One of the greatest treasures of Montenegro is vested in the diversity and
natural beauty of our national parks, as well as genuine and friendly hospitality
of the local population. Due to the fast paced world, more and more travelers
are seeking opportunities for spending time outdoors, among which are the
adventures in the high mountains. Narrower term ecotourism has been replaced
by broader definition Geotourism: New Trend in Travel.

Key words: eco tourism, eco lodge, fine.




Tuzla Canton Tourist Association

Author: Phd. Almazaga Catovic¢
Mustafe ef. Kurta br. 1,75 000 Tuzla
e-mail ; turzaj-tk@bih.net.ba , meskovic m@hotmail.com

Abstract

Tuzla Canton tourist product doubtlessly needs repositioning. This concerns its
relationship with tourist products from tourist competitive regions and its
complementary connectedness with a larger share of new economic resources
in tourist aggregate. The relationship and connection strengthening can improve
its brand and quality and achieve economic progress at the same time. Since the
current situation shows that the existing practice has not brought any
satisfactory results one has to ask some logical questions:

-What are the possibilities to change the current situation?

-Who can change it and how?

There are other experiences that show that the current situation can be changed
significantly. The appearance of new participants who can develop new
relationships through new economic-technological foundations promises the
creation of foundations for a long term and directed compatibility of tourist
demand and tourist offer (production and processing).

This paper describes newly developed tourist products that can be used for a
further development of ideas. The potential ideas can be applied to changing
tourism development direction in Tuzla Canton.

Key words: Tuzla Canton, tourist productivity, concerns relationships,
economics progress, economic-technological foundations, new
tourist products,Bosnia and Herzegovina




OPTIMALIZAION OF THE STRUCTURE OF THE TOURISM OFFER,
POSSIBILITY FOR INCREASING THE INOME IN TOURISM IN THE REPUBLIC
OF MACEDONIA

Author: Mihajlo Budinoski, PhD, Full-time Professor
University of Tourism and Management in Skopje
Mail: m.budinoski@utms.edu.mk

Abstract

According to number of participants in the international tourism from 922
million in 2008, the tourism represents the biggest migratory phenomenon in
the history of mankind, and according to the income from the international
tourism, 944 billion dollars in 2008, it is one of the most significant economy
branches. The income from the international tourism for many countries in the
world, especially for the countries in development represents an important
factor for the development not only for the tourism economy but the overall
economy. Therefore every country insists on increasing the tourism income from
the international tourism, and decreasing the outflow of foreign currency for the
tourism travel abroad as much as possible.

The Republic of Macedonia despite the favorable possibilities for the tourism
development is still outgoing tourism country, i.e. the outflow of foreign
currency from the stay of our citizens abroad is higher than the inflow of foreign
currency from the international tourism. In this paper an attempt has been
made to realize the overall number of citizens from our country that stay
abroad, and the possibility via optimalization of the structure of the tourism
offer of the tourist destinations to increase the number of the foreign tourists,
and decrease the volume of travel of our citizens abroad.

Key words: tourism offer, tourism community, tourism turnover




ECOTOURISM-MODERN TOURISM
Author: Prof. Murat Murati, PhD

Abstract

Ecotourism is a new type of modern tourism, with great perspective and it
represents an important branch in the tourism industry. It creates and develops
rapidly as an alternative of mass tourism. It is based on responsible use of
nature and it is used as an instrument for achieving sustainable development. It
always takes care to guide and accommodate small groups of tourists in natural
areas with integrated educational programs and close cooperation with the
local population. The term ecotourism was first mentioned in the papers of
Miller in 1987, while in 1991 the International Ecotourism Society (TIES)
formulated the first definition of ecotourism which states: Ecotourism is
responsible travel in the natural areas, which protects natural environment and
maintain the welfare of local people.

Ecotourism provides significant economic benefits for many countries, regions
and communities. From them we can mention: Galapagos, Costa Rica, Tanzania,
Kenya, USA and others. All these countries are characterized by the untouched
areas of great natural beauty, rich biodiversity and a rich historical and cultural
heritage.

In the enforcement and implementation of eco-tourism more participants,
including the Government, local communities, NGOs and others must be
included.

Macedonia abounds in untouched natural beauties and rarities and rich cultural
and historical past. It is known as "the pearl of the Balkans." Basic regions with
development opportunity of ecotourism are the national parks (Galicica,
Mavrovo, Pelister), various locations with a distinctive history and nature, with
a rich biodiversity (a large number of endemics), caves, waterfalls etc. In
Macedonia the legal framework concerning the development of ecotourism is
not clearly defined but it is encouraging that there is awareness of the needs of
developing and promoting this type of tourism. This resolution is set out in
more developing documents, but is especially highlighted in the national
strategy of tourism development (2008-2012).




Will Macedonia accomplish this strategy and will it contribute to the
development of our economy.... Time will tell!

Key words: eco tourism, strategy, modern tourisme, untuched natural
beauties and rarities, biodiversity, caves, waterfalls,




HOTEL PRODUCT IN MONTENEGRO

Author: Nedica Dasié, M.Sc., Teaching assistant
Faculty of tourism and hotel management — Kotor
mailto:nedica@ac.me

Abstract

Hotel industry in Montenegro, which suffered numerous ups and downs since
the year 1864 which symbolizes the beginning of hotel evolution in this area,
accounts for about only 20% of total accommodation supply. Not only are hotel
facilities disproportionately allocated in particular regions and sub-regions, but
the hotel product is still not profiled enough according to its market segments.
However, visible positive shifts in hotel industry development have been made
in the last decade, including the privatization process that is coming to an end,
followed by reconstruction and modernization of hotel facilities, standardization
of products and services, reorganization of ownership and management
structure etc.. Bearing in mind the existing tourism and hotel industry market
and the Master plan, even better progress is to be expected in the upcoming
period.

Key words: accommodation facilities, hotel product, market segments
, Specialization



WHO SPEND MORE?
SPORT-ACTIVE VERSUS ACTIVE TOURISTS

Authors: Natasa Slak Valek*, Ph.D., Assistant Professor
Faculty of Tourism, University of Maribor

Eva Podovsovnik Axelsson, Ph.D., Assistant Professor
Faculty of Tourism Studies, University of Primorska

Abstract

The study empirically investigated the influences of gender, age and the
education level on the main motive of traveling. The main motive of traveling
was further explored in the context of the influence to travel spending. We
compared sports-active tourists versus tourists with other main motives of
active traveling, where active traveling means all other tourists which were not
traveling with the main motive being “rest and relax”. Slovenian tourists
traveling to Slovenia and those traveling abroad were analyzed. We found out
that man, younger tourists and better educated tourists choose more sport
related travel. A further research explains the influence of the main motive to
travel spending and revealed who tent to spend more between sport-active
tourists and other active tourists. For a potential sports-tourism destination is
vital to know the presented data. The implications of the results are discussed in
the context of marketing in sport tourism.

Key words: sport tourism, active tourists, travel expenses, sports tourism
marketing




HILTON HOTELS- TEN BRANDS, TEN PRICE STRATEGIES, TEN TARGETS

Author: Nena Pavlovska

Abstract

Hilton is one great example of how large hotel resorts need to perform their
strategies in order to remain attractive for customers. The company has been
innovative, creative, hard working in finding the “perfect product” and most of
all very much aware of whom their customers are and what is that they want
and need. This strategy is a result of a research, investment, risk, great sense of
the market and especially a constant follow-up of new trends. Knowing who
customers really are and what they really need is not an easy task at all but only
a business that intends of achieving this is a business that intends of achieving
success. The Hilton Corporation allocates all sorts of customers, differently aged,
with different purchasing powers, different nationalities offering them upscale
suites by the beach, exclusive weekends and comfortable and worm home for
those that are mostly on the roads.

Key words: hotel, strategies, customers, perfect product



The formation of a non-formal group Friends of Macedonia in
the European Parliament

Author: Novakovic Viktorija 600010
Postgraduate student at the Faculty of Public Relations

Abstract

Within the European Parliament, a number of informal groups exist to garner
and organize support for many things and groups: from wine producers to
certain types of farmers to various countries.

In September of 2010, a non paper was written from within the Ministry for
Foreign Affairs outlining the benefits of such a group and offering action steps to
take forward its realization. The non paper specifically noted that we must find
one MEP to sponsor the group and also to contact our other MEP friends in
advance. The idea was to gage how much support there would be for such an
initiative.

Specifically, the non paper stated that we hoped to achieve a few key things
with the Friends of Macedonia:

1) To be able to stay in closer contact with these MEPs (emails, visits,
news updates...etc)

2) The members could help when the need arises to send letters to the
European Commission and Council our behalf, to submit amendments for the
resolutions, to ask pertinent questions to the EC...etc

3) Provide broader opportunities for reaching out the European
Parliament by hosting events, visits and sharing experiences in tourism in our
country.

MEPs joining Friends of Macedonia come from various groups and member
states. The MEPs in Friends of Macedonia hail from: Germany, Slovenia, the UK,
Slovakia, Italy, the Netherlands, Romania, Bulgaria, Estonia, Sweden and Spain.
The variety of their nationalities and backgrounds reflects the breadth of
support for the country.

The Republic of Macedonia is very grateful for the friendships that we have in
the European Parliament and grateful that the MEPs are willing to help is such
positive and practical ways. We expect the Friends of Macedonia to sponsor a




number of events in the European Parliament such as musical and cultural
events, giving opportunity for greater and greater numbers of MEPs to learn
more about the Republic of Macedonia. This great opportunity will be very
useful for Macedonia as country. Tourism and the tourist capacity might be
shared, at first, to the European member’s country but in future to other
countries in the world.

Key words: friends of Macedonia, people, European parliament,
EU member’s, MEP



Sport Tourism

Author: Saso Popovski
Olympic committee of Macedonia

Abstract:

Sport and tourism are interrelated social phenomens.Sport and recreation are a
nincentive for tourism developments in the world, such as the maintenance of
an important sporting event such as: Olympics Games or World Cup. Modern
sports are first appearing in Europe such as skiing, boxing, football. But lately
the tourists do not want to be just passive observers of the sporting events but
they wantto actively participate or to recreate. So today's tourist
destinations enrich its offer with sports fieldsand other necessary
infrastructure for recreational events. Large sporting events are also a driving
force in tourism because it is taking a number  of sports tours for viewing
sporting events all aroundthe world and therefore travelis used the
opportunity to do other tourism activities other than sports tourism.

Keywords: sport tourism, sporting events, tourist movement,
tourist destination, sportstrips




Opportunities for the development of sport climbing tourism
in Macedonia and promotion of the world market strategy

Authors: Sinisa Gjuric, M.Sc
Katerina Mijalova, graduated economist

Abstract

Given the fact that tourism development has changed over the years, the role of
sport in the development of tourism is very important because sport and
tourism are interconnected. Tourism and sport in these turbulent times,
contribute to improving the lives of people in that compensate for the negative
consequences of modern lifestyles. In this paper we focus on sport climbing in
Macedonia as unpromoted tourism and natural resources with which
Macedonia has for its affirmation. Given the fact that Macedonia has a high
quality and still new sport climbing sites and because of the large number of
sunny days during the year, this kind of tourism is very attractive to domestic
and foreign tourists. This tourism is emerging as a driving force to fill the
municipal coffers of the consumption of climbing tourists. With properly
marketing strategy this type of tourism will gain in importance.

Key words: tourism, sport climbing, climbing sites, natural resources,
affirmation.



THE REGION OF PLAV - THE FIFTH NATIONAL PARK

Authors: Slobodan Lekovic MSc
Podgorica, Montenegro.

Abstract

Montenegro covers a small area, but it is one of the most beautiful European
outbound tourism destinations. Especially the nature was generous. This is why
the German experts who have done Master plan for tourism development in
Montenegro until 2020 gave Montenegro the slogan of "wild beauty". This
assessment is appropriate for the northeastern part of Montenegro, and
especially the mountain region, where the Montenegro mountain region of
Prokletije is unavoidable.

In contrast to the Southern Alps, as it is sometimes called Prokletije, the
Northern Alps cover a greater volume and spread on the territory of five
countries. The peaks are at higher elevations and they are spatially distant one
from another so that the climb to them requires more time and effort. The
Southern Alps or Prokletije belong to the three countries, they cover smaller
space, but they are richer and more distributed. Their composition is of
limestone with many forms of karst phenomena which is a result of glaciers.
Here are the karst green valleys with spring water from melting snow are rich in
grass and represent abundant pastures. Ropojanska Valley that extends from
the village Vusanje near Gusinje is the best natural mountain link to enter the
ascents of Prokletije and represents a green transversal for mountain climbing
expeditions.

Key words: national park, Montenegro, wild beauty, mountain region,
limestone, karst, sprin water




SAME-DAY TRIPS - A CHANCE OF URBAN DESTINATION DEVELOPMENT

Authors: Prof. Dr SneZana Stetic,
Visoka turisticka skola, Beograd
Email:snegics@gmail.com

Sara Stani¢ M.A.
Geografski fakultet, Univerzitet u Beogradu, saradnik u
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Abstract

The global economic crisis, the decline of standard and climatic factors influence
the allocation of tourism trends at the global level. Certain types of tourist
movements start up and develop; they have been present, but not sufficiently
studied by authors. They also include a short trip or visit to a particular
destination. Considering their characteristics, they do not require a lot of money
and they make an increasingly important segment of the tourism market.
Therefore, the importance of same-day trips should not be neglected on today's
tourism market. Although in practice this part of the tourist offers and demand
has not often been attached enough importance, same day trip can achieve a
very significant inflow of funds and encourage the development of many
potential tourist destinations. For all the reasons mentioned above, and because
of its importance, the organization of same day-trips should be the fundamental
basis and essential focus for tourism development. Taking into consideration
that inbound tourist agencies show special interest for same-day trips, we have
tried to give a starting point for further research in this part of the tourism
market.

Key words: same-day trips, economic crisis, tourism, urban destinations,
development




REPORTING ON REVENUES AND EXPENDITURES IN HOTEL WELLNESS
CENTRES ACCORDING TO THE USALY METHODOLOGY

Authors: Tatjana Stanovcic, Ph.D., Associate Professor
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Nedica Dasi¢, M.Sc, Teaching assistant
Faculty of tourism and hotel management — Kotor
Mail: mailto:nedica@ac.me

Abstract

The Uniform System of Accounts for the Lodging Industry (USALI) is a
standardized system designed by the Educational Institute of the American Hotel
and Motel Association that provides a uniform classification, organization and
presentation of financial informations for the lodging industry. When the lodging
industry collects and presents financial informations in a standardized way using
the methodological framework of USALI, it can create local, regional, national
and worldwide industry results and statistics. Such statistics and results can then
be used by lodging industry managers to compare their operations with the
results of others, all in order to assess their past, present and future
performance. The latter is also determined by trends in statistics that lodging
industry managers can use to develop strategies and plans for the future. In this
regard, the aim of this paper is to present the recommendable framework for
accounting in wellness centres according to its selling outputs, as well as other
hotel business feautures too.

Key words: Uniform System of Accounts for the Lodging Industry, wellness,
wellness center, revenues, expenditures




STANDARD COSTS OF A HOTEL COMPANY

Author: Ivana Zubac, teaching assistant
Faculty of Tourism and Hotel Management — Kotor

Abstract:

Standard costs are used as an objective measure of occurrence of actual costs in
the hotel business. Control of actual costs based on standard costs has an effect
on the economical use of funds and work in the hotel. The aim of control of
actual costs is to prevent their unwanted growth and rationalize them. Quality
standard cost is based on an objective approach and realistic assessments of
conditions in which the costs incurred at the hotel. Determined as the amount
of consumption per unit of output multiplied by a single price. In this way, the
standard costs are different from planned cost or normal. Standard costs have
an important role in the system of budgeting, control and decision making hotel
Management Company. Because of the detail required by standardizing costs
and standard costs is met only in the most successful hotel companies and
chains.

Key words: standard costs of hotel companies, standard power
consumptions, standard price, standard calculation of direct and
overhead costs.



THE QUALITY SERVICE AND ITS IMPROVEMENT - KEY FACTOR FOR
TOURISM DEVELOPMENT: CASE STUDY OF THE REPUBLIC OF
MACEDONIA

Author: Kosta Koteski
Abstract:

The aim of this paper is to present the tourism sector and its precondition for
international country development with the case study of the Republic of
Macedonia. The primary objective of this paper is to use the service sector
setting of the Macedonian hotel industry to help the country to explore the
strategy for planning the expansion of the tourism sector over the next years.

Also, the purpose of this study is to identify the tourists’ expectation as well as
managers’ activities to offer a high quality service to the hotel guests. This study
provides some perspectives for understanding tourism planning and the
importance of the quality service for creating the image for awareness and
acknowledgement of the country’s tourist product among international tourists
markets.

This study concludes that, without government contribution and commitment,
together with an appropriate government strategy and adequate budget for
promotion, the potential for tourism will not be achieved. Creating strategies
and policies for tourism must be carefully considered with high quality expertise
which will lead to well-organized and sufficient plans to achieve sustainable
tourism development that can make a significant input to sustaining the national
economy.

Key words: Country development, Government strategy, Quality service,
Tourism development.




The Aqueduct of Skopje as a tourist potential

Author: Olivera Gjekic, MSc
University of Tourism and Management - Skopje

Abstract

The theme “The aqueduct of Skopje as a powerful economic and tourist
potential of Skopje” has been subject of work and research for two years.
Unfortunately, during this period only the phase of proposal has been reached.
Experts of international, state and local level are involved in this project that is
helped by two representatives who are supporters, advisers and executioners
from the government of Flandria.

Both sides have made a strategic proposal for perceiving the vision and the
possibility for its rehabilitation and its environment near the city centre.

In this paper the real importance of the aqueduct will be included and perceived
with the analysis of the possibilities which will be thoroughly researched and
implemented in the global fusion of the cultural heritage, ecology, urbanism,
economy, etc. Therefore, all these will be assessed in the aspect of tourism.

Key words: aqueduct, culture, economy, ecology, tourism



METODOLOGICAL RESEARCHES IN THE HOTEL INDUSTRY

Author: Olgica Sokolovska
UTMS - Skopje

Abstract

Tourism is of great importance and it can have significant role in the
presentation of our planet as better place for all of us. In the developed
countries it became first in its activities. Therefore it is named as the most
important industry in the world. But it should also be shown in the countries
that are facing many social, economical and other difficulties. The contemporary
tourism became uniformed and not balanced in the prism of heterogeneity of
the tourism researches with parallel rigidity of the tourism offers. The key
problem can be defined through the question:
- “Are the hotel guests satisfied or not satisfied with the offered hotel

service?”.

Key words: hotel service, tourism offers, future of tourism, contemporary
tourism, attractiveness international tourist market.




TOURISM OFFER OF VELES THROUGH THE ARCHITECTURE OF HOUSES
FROM THE 19™ CENTURY

Authors: Jovo Ratkovic
Kristina Varnalieva

Abstract

The central location in the Republic of Macedonia, interlacing the traffic lines
and the configuration of the terrain in the valley of the Vardar River and the
Veles gorge contributed to the specific architecture of Veles. The houses are
asymmetrically positioned and they face the Vardar River. The architecture is
the result of the hilly and rocky relief structure of the terrain. The ethimology of
the word Veles comes from the old slavic word ,V LES” which means forest,
green field. The abundance of timber is the main construction element of the
houses in Veles, which in the period of revival made a specific architecture and
distinguished Veles from other towns in Macedonia.The elements of exterior
and interior of the houses in Veles create excellent conditions for a tourism offer
with a strong Macedonian tourism story.

Key words: location, relief, revival, elements, tourism



SPORT - RECREATIONAL ANIMATION A FACTOR FOR TOURISM
DEVELOPMENT

Authors:

Abstract
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While tourism is not a sport branch, still covers many sports activities (sports
recreation, sports events, etc.). We can conclude that tourism and sport are
interrelated phenomena. The connection between them dating from the early
beginnings of their development. Sport in the modern tourism is not only
perceptive role, he is also an important content to stay, that visitors become
active participants in various sports. He becomes not just content to stay, but
often the main motive for traveling to a tourist destination.

Key words:
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CHALLENGES AND POSSIBILITIES OF DEVELOPMENT OF ECOTOURISM IN
MONTENEGRO
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Abstract

Montenegro is attractive for development of ecotourism, what represents the
only modern possibility for revitalization rural regions of Montenegro. By
respecting these specifications of that type of tourism, Montenegro can archive
competitive position on market.

The aim of this work is to highlight the importance and possibilities of
development of ecotourism in Montenegro, with special emphasis on the
establishment of organic produc